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The BSI group of companies’ travel management support services are focused on providing flexible, tailored
solutions to corporate and public sector clients in 4 key areas, namely: transient accommodation management,
specialist procurement & diagnostic consultancy services developing & enhancing corporate travel &
accommodation programmes, delivering integrated travel management solutions through affiliate partnerships
(technology and TMC), and MICE services from simple venue-sourcing to full-service event management logistics.

With more than 250 staff the group comprises BSI, International Reservations, Olive360°, ICOR and ABODE and has

a combined annual transactional turnover in excess of £165m

To find out more, visit bsi.co.uk, intres.co.uk, olive360.com, icor.biz or abodeglobal.com

the

h IV@ is the official magazine of the BSI group of companies providing news, analysis, comment and debate on

the accommodation, meetings & event management industry. Packed with features on key industry issues and
developments, it is distributed on a quarterly basis to more than 20,000 industry decision-makers and
influencers through a combination of printed and electronic PDF copies.
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Produced to A4 size, the magazine is divided into seven self-contained zones containing specialist content and
identified by colour-edged pages for easy navigation and quick reference. This enables advertisers to target their
messages whilst each zone is also available for sponsorship on a ‘per issue’ or “full-year’ basis.

The zones are as follows:

BSI News

Industry
Zone

Intelligence

Zone

Client Zone

Coffee Zone

Twilight
Zone

News from around the BSI group of
companies

Hotel & venue news including new &
refurbished properties, new brand launches
and other industry developments

Latest market intelligence, trends, statistics &
research & industry jargon.

Case studies charting how the BSI group of
companies has helped devise & implement
cost saving & efficiency solutions

Features on key business destinations,
procurement issues & ‘how to’ solutions

Hotel & venue-sponsored competitions,
quizzes & light relief

De-bunking industry myths & de-railing
industry bandwagons
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h Ive is edited by Mark Harris and Maggy

Sainsbury and published for the BSI group of
companies by the Travel Intelligence Network (TIN).
TIN publishes industry reports, white papers and
yearbooks, as well as organising and raising
sponsorship for industry events.

Mark has been a communications specialist in the
business travel industry since 1990. In 2005 he wrote
the BSI Big Book — the first reference book for
corporate buyers of hotel accommodation and
meetings space.

A team of highly experienced guest writers will
continue to contribute articles to each issue of the
magazine including our regular Twilight Zone feature
writer Bob Papworth.
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Issue #5 - May 2009

The following features are confirmed for 2009/10:

Issue #6 - August 2009

-
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Issue # 7 - November 2009
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Issue #8 — February 2010

Ask the Expert —online Ask the Expert —serviced Ask the Expert — non- Ask the Expert —self booking
meetings apartments residential meeting venues tools
Internal meeting space — Driving policy compliance When traveller knows best — Global hotel programmes
the next frontier encouraging non-compliance
ICOR - procurement BSI OLIVE 360 - controlling IR — getting the most out of a BSI —looking back over 25 years

[ - consultancy in the hotel & event costs through smaller spen
meetings Sectors Technology
Meeting alternatives — A guide to UK convention Family Ties — The changing face | Adding value —what the hotel
video/audio conferencing towns of the UK hotel industry booking agency did next
Destination Features — Destination — Scotland Destination — Hants & Dorset Destination — East Midlands
Thames Valley/Midlands
Destination Features — Destination — West Country Destination — Channel Destination — South Wales/Essex
Lancashire or Herts Islands/North East
Hotel Babylon — Concierge Hotel Babylon — Front of Hotel Babylon — Conference & Hotel Babylon — General

House Banqueting Manager
) -

Tl  th . . . . .

O ¢ h ive aIIowsgtou to reach your target audience... accommodation & meetings procurement decision-makers in
corporate and public sector organisations primarily in the UK and EMEA region.

CLIENT DISTRIBUTION:

Audience

includes BSI group clients & prospects
Market Sector Annual Spend
> £15million
£10m - £15m
£5m - £10m
£3m - £5m
£2m - £3m

£im - £2m

Department
18% i 9%
36% 12%
22% 32%
13% Sales/Marketing 8%

Buyer Global Corporate
Large UK/EMEA Corporate

SME UK/EMEA Corporate

Booker/Travel Arranger Procurement/Purchasing

Guest/Traveller Administration
Meeting/Event Planner Central Government
Internal Events 9% Local Government

11%

Conference Organiser 7%

Other 4% Human Resources Other Public Sector

Associations < £1milion

Other

Training 7%
12% Unknown

Market Sector

Other Public Associations
Sector

N Lo Audience

makers in
accommodation
meetings & events
procurement

Conference
Organiser Global
Corporate Large UK/EMEA

Corporate

Meeting/ Event

Planner Local

Government

(

Central
Government SME UK/EMEA

Corporate

Booker/Travel
Guest/ Traveller Arranger
Department Annual Spend
Procurement /
Purchasing

o Finance
Training

>£15million  £10m - £15m

. £5m-£10m
<£1million

Internal Events Sales/Marketing Administration

INDUSTRY DISTRIBUTION: 837
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